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Products that support breast
cancer awareness abound

Pink is everywhere — on shirts, coffee mugs, even
on the fields of the NFL (who says tough guys don’t
‘wear pink?). The success of the annual National Breast
Cancer Awareness Month campaign is nowhere more
evident than in the retail industry, where each year
‘more and more products — ranging from electric mix-
ers to golf clubs to lingerie — that come in pink or bear
pink ribbons are sold. Part of the proceeds from most
of these items goes to one of the many breast cancer
charities, which use the money to help fund aware-
ness, medical research and help for cancer patients or
people in need of mammograms.

Samantha Half-Padded Bra, $28: Affinitas Intimates! sexy number comes in sizes from 30A to 4(
Cancer Research Foundation HerRoom.com

ink power!

10G. 20 percent of proceeds go to Breast




